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“By using PEG to digitally deliver your patient 
communications, you don’t only improve the way 

your clinical, marketing and compliance teams 
work, you change the way your patients come to 
know your care and the value of your business.”
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Custom patient email message with Springfield Hospital branding, diabetes education + Genius Chatbot with Healthgrades integration
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Mobile-responsive custom patient message with Springfield Hospital branding + women’s health education
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Custom patient email message with Springfield Hospital branding, cardiology education + Genius Chatbot with Healthgrades integration
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Custom patient email message with Springfield Hospital branding + women’s health education
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Custom patient email message with Springfield Hospital branding + cardiology education
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Custom patient message with Springfield Hospital branding + women’s health education
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Use Cases
From driving online reviews to digitizing costly paper-based 
workflows, our clients have customized PEG to achieve a 
range of clinical and business initiatives. 

Real Stories, Remarkable Results
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Cerner Healthe Clinic:  
Standardizing Patient Education Workflow + 
Experience Across Multiple Service Lines 

Kansas City, MO
62 week study (ongoing)
9,514 patients
14,880 educational links

Background: Frustrated with their EHR’s inflexible education library, providers 
needed more efficient way to access and distribute education materials while 
driving patient satisfaction and adoption of clinical/operational services. 

Execution: A team of providers sent out custom branded patient messages with 
materials pertaining to the patient’s diagnosis or upcoming procedure (Examples: 
Vaccine Information Sheets, bariatric pre-op and post-op instructions, nutrition 
guides). Documentation of these materials was automatically written back to the 
patient record. Patient satisfaction surveys distributed via “call to action” within the 
custom patient message and Genius Chatbot. Services promoted within the patient 
message included: Clinic Services, Mental Wellbeing, Digital Nutrition Management, 
Flu Shots. 
 

Results

Patient Engagement: 
• 70% patient message open rate
• Patients who opened their message did so an average of 3.8 times
• Of those patients, 90% opened at least one of their prescribed materials
• Patients who opened their prescribed materials did so an average of 2.3 times 

Organization Feedback: 
• Introduction of ability to measure patient engagement initiatives (previous 

methods not measurable)
• Significant increase in patient comprehension of their care
• Dramatic reduction in the time, money, and effort of printing patient 

education and other materials 
• Less reliance on third-party marketing vendors
• More robust data in patient health record
• Increase in patient participation and engagement in additional clinical 

services
• Increase in reported patient satisfaction

Use Cases

“Patient Education Genius has all of the things that I need in a Patient Education delivery solution. It is 

easily accessible, comprehensive, customizable and versatile. I love that I can send the materials to the 

patient via text or email.” 
 

- Susie Eitel, RN, MSN, FNP-BC, Clinical Operations Director, Healthe Clinic at Cerner
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Associates in Women’s Health: 
Digitizing Paper-Based Education, Improving 
Efficiency + Satisfaction 
 
Wichita, KS
69 week study (ongoing)
1,740 patients
8,291 educational links

Background: Provider preferred using a mixture of their own self-authored patient 
education materials and ACOG materials, but needed a better way of accessing and 
distributing those materials from the point of care. Additionally sought to increase 
online visibility through increased Healthgrades reviews, but did not have additional 
resources to invest in marketing. 

Execution: Digital delivery of PDFs of the paper-based education they were already 
giving to patients. Materials sent in a customized, branded, interactive patient 
message. Patient messages include doctor photo, organization branding, promotions 
of services (patient portal, online bill pay), and our Genius Chatbot customized to drive 
Healthgrades reviews.

Results

Patient Engagement: 
• 82% patient message open rate
• Patients who opened their message did so an average of 6 times
• Of those patients, 90% opened at least one of their prescribed materials
• Patients who opened their prescribed materials did so an average of 4.7 times
• 779 patients participated in Genius Chatbot patient satisfaction survey; 770 

patients reported having a positive experience, 9 patients reported having a 
negative experience

• 185 Healthgrades reviews generated, with 95% 5-Star reviews 

Organization Feedback: 
• Introduction of ability to measure patient engagement initiatives (previous 

methods not measurable)
• Steep increase in operational efficiency
• Reduction in printing and paper
• Less reliance on third-party marketing services
• Increase in patient participation in Healthgrades marketing 

Use Cases

“Patient Education Genius is a great tool for a clinical practice. I believe it has increased productivity, 

patient satisfaction along with the health literacy of my patients.”  
 

- Dr. Jackson Sobbing, OB/GYN, Associates in Women’s Health, Wichita
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Central Massachusetts Podiatry: 
Improving Online Reputation + Dissemination of 
Products and Content
 
Worcester, MA
28 week study (ongoing)
731 patients
2,354 educational links

Background: Provider has his own personal content, but needed a better way to 
distribute it to patients, to market his services and products to his patients, and to 
improve his online reputation.  

Execution:  Sending out personally crafted content to patients in a custom branded 
patient message including doctor photo, practice branding, Genius Chatbot. The patient 
message and chatbot are driving online Healthgrades reviews, personal Amazon store 
purchases, personal YouTube channel subscribers, and personal eBook downloads.  

Results

Patient Engagement: 
• 62% patient message open rate
• Patients who opened their message did so an average of 3.2 times
• Of those patients, 84% opened at least one of their prescribed materials
• Patients who opened their prescribed materials did so an average of 3.2 times
• 45 new 5-Star Healthgrades reviews 

Organization Feedback:  
• Introduction of ability to measure patient engagement initiatives (previous 

methods not measurable)
• Significant audience growth on Amazon storefront, YouTube channel, and eBook 

webpages
• Reduction in use of paper
• Reduction in use of third-party marketing services

Use Cases

“Love Patient Education Genius and I use it every day. It is an easy add on to put in my personalized 

content such as videos, handouts and things we used to hand to all patients. Also, it documents the receipt 

in the chart for tracking purposes. Also they have some cool functions to get more reviews online that is 

great and some other bells and whistles.” 

- Dr. Donald Pelto, Central Massachusetts Podiatry
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SSM Health:  
Cutting Costs + Driving Patient Adoption of 
Pediatric Services
Women’s Health Department

St, Louis, MO 
25 week study (ongoing)
163 patients
439 educational links

Background: The women’s health department needed a better way to deliver 
breastfeeding and other education materials that are required by the Baby-Friendly 
Hospital Initiative, and sought to drive expecting parents to adopt SSM pediatric 
services.  

Execution: Providers sending out custom branded patient messages with materials 
pertaining to expecting parents and their newborn child. The Genius Chatbot 
encourages new parents to seek out pediatricians within SSM. 

 

Results

Patient Engagement: 
• 75% patient message open rate
• Patients who opened their message did so an average of 3.3 times
• Of those patients, 93% opened at least one of their prescribed materials

• Patients who opened their prescribed materials did so an average of 3.3 times 

Provider Feedback: 
• Introduction of ability to measure patient engagement initiatives (previous 

methods not measurable)
• Dramatic reduction in printing paper-based patient education (and associated 

costs)
• Significant increase in patient comprehension of their care
• Less reliance on third-party marketing services
• Increase in patient participation in other hospital strategic initiatives

Use Cases

“It was very easy to integrate this into my patient visits. It was faster than using the EMR to give 

patients the information.” 

- Dr. Jessica Bowers, OB/GYN, SSM Health
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About PEG 
A simple EHR-based solution for managing content, engaging patients 
and efficiently driving adoption of your service, while improving the 
economics of your patient communication efforts. 

Healthcare’s “printer killer”



15

• CoherentRx Inc.:  

CoherentRx is the developer of the software Patient Education Genius 

(PEG). The company is based in Birmingham, Michigan.  

• Patient Education Genius (PEG):  

PEG is the “printer killer” for healthcare. The cloud-based application 

enables healthcare providers to manage content within their electronic 

health record system (EHR), seamlessly deliver that content to patients, 

and automatically document that content delivery within the patient’s 

health record. PEG currently integrates into Epic, Cerner, athenahealth, 

Allscripts, & NextGen EHRs. PEG’s integrations cover more than 70% of the 

U.S. market. 

 

By streamlining content management and delivery, PEG helps healthcare 

organizations standardize and improve their patient experience while 

achieving critical clinical and business initiatives (operational efficiency, 

patient acquisition, patient retention, compliance) in the process.  

 

Vital to how all healthcare organizations are reimbursed – and defend 

against patient/provider claims and audits – PEG automatically documents 

patient education data directly into the patient record. 

• Business Advantages: 

Unlike incumbents in the “patient education/engagement” software space, 

Patient Education Genius is content-agnostic and data-based – we focus 

on usage and adoption, not content creation. We apply consumer-centric 

best practices from industries like ecommerce, digital marketing and social 

media to digital patient engagement, driving industry-leading patient 

engagement rates. 

Leveraging our EHR-integrated turn-key technology, innovative workflow 

integrations and data analytics, healthcare organizations are able 

to streamline operations while improving business metrics (patient 

acquisition, retention, compliance, billing) at the exact same time.   

 

With PEG, healthcare executives gain meaningful new sets of real-time 

behavioral data, allowing them to more effectively manage the time, 

money, and effort related to patient engagement and communication.  

About PEG

Summary
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PEG’s user experience and engineering teams work hand in hand with our 
clients to solve their communication problems. Here are some examples: 

• Providers told us they found their patient education solutions limited 

in scope, only covering certain service lines and certain diagnoses. 

We created a single, highly customizable cloud-based platform that 
aggregates over 240 of peer-reviewed sources of patient education 
content – and also allows our users to upload their own materials. 

Because it contains the largest cloud-based patient education library in 
the industry (over 40,000 patient-facing resources), and can be further 
customized by clients, PEG enables healthcare providers to educate 
their patients on virtually any condition or procedure.

• Providers told us their organization was unable to standardize their 

approach to patient education, which created inconsistencies and 

inefficiency. 

As a single EHR-embedded solution that is flexible and robust enough 
to be used across the entire organization – by patient specialists, 
physicians, marketing departments, etc. – PEG enables health systems 
to standardize their patient education protocol and their patient 
experience across the organization.

• Providers told us sending patient education takes too many clicks. 

We created a more streamlined provider experience that seamlessly 
embeds into the EHR-based workflow. It has been reported to us by 
many providers that PEG is easier to use than the patient education 
tools that came “standard” with their EHR. 

• Providers told us they often found their printed instructions in the 

waiting room waste paper basket.

PEG is a “printer killer” that dramatically reduces providers’ reliance on 
printers and paper. 

PEG digitizes the patient education workflow, such that patients can 
access their materials from their mobile device or computer – whether 
at home on the couch or waiting in line at Starbucks. 

PEG patient message open rates are over 80% – far exceeding other 
forms of patient communication (patient portal adoption is ~15%, 
standard healthcare marketing emails is ~8%).

• Providers told us documenting their patient education efforts was a 

time-consuming extra step.

PEG automatically documents everything that was sent to the patient 
in the patient record, instantly fulfilling compliance requirements 
without adding additional time to providers’ workflows.

About PEG

Benefits for Providers  
Improving Efficiency & Quality of Care
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In our years of developing this product, we didn’t just hear from providers, 
we heard from other healthcare executives who are trying to define their 
organization’s patient experience.

• Healthcare executive told us they wish patient education featured 

their organization’s brand, and wanted the interaction to feel like a 

“digital office visit”.

PEG communications combine branding elements, like the logo and 
the doctor’s photo, to envelope the patient in a cohesive digital 
experience that is consistent with the point-of-care experience.

• Healthcare executive told us they desired more targeted tools to 

drive adoption of their clinical services and reduce outmigration.

PEG messages drive adoption of the patient portal, screenings, online 
bill pay, and anything else that healthcare organizations want to inform 
their patients about.

For example, when a OB/GYN provider uses PEG to send an expecting 
mother breastfeeding education, that patient automatically receives 
information about the hospital’s pediatric services.

In this example, the hospital’s clinical and marketing teams are aligned 
and working together to engage the patient and keep that patient and 
her family within the hospital’s ecosystem of providers. This “added 
value” does not require any extra step from the provider, the patient, or 
the marketing department – PEG has streamlined the workflows of all 
parties. 
 

• Healthcare executives told us they desired a more effective, less 

expensive and more timely way to manage online reputation and 

track patient satisfaction. 

Our Patient Genius Chatbot automates the collection of online reviews 
and/or other patient satisfaction data right from the point of care. 

PEG also has tools that keep patients who had a negative experience 
from posting online, rerouting their negative feedback to the 
healthcare system and preventing them from shouting it from the 
rooftops.

About PEG

Benefits for Healthcare Organizations
Driving Patient Acquisition & Retention
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5 in 1 Solution
Patient Education Genius is comprised of five distinct components that 
work together to achieve industry-leading patient engagement rates, 
peerless provider satisfaction, and unparalleled operational efficiency.

Flexible, Powerful and Easy
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5 in 1 Solution

Name: Parker, Melanie 
Patient #: 98765444
DOB: 02/03/1990
Age: 29 Yr 6 Mo
Gender: Female

Weight: 145 lbs 0 oz
                  (01/01/2019)
Blood Type: A+
Allergies: No known drug
                    allergies

Address: 333 Fairlane Ave.
                   Birmingham, MI 48009
Patient Phone #: 248.211.4322
Email: melanie.p@gmail.com

Insurance: BCBS Notes:

Edit Patient

EHR Patient: Parker, Melanie

Charts

Summary

History

Care Plan

Schedule

Apps

A. EHR Integration 

Leveraging the latest healthcare data standards 

(e.g., SMART on FHIR), PEG’s flexible EHR 

integration is simple to implement and supports 

instant user authentication.

By embedding cloud-based patient education 

within the provider workflow, providers no longer 

need to leave the consultation to access and 

distribute information to their patients. 

B. Instant Documentation

Documentation of the materials sent to a patient is 

instantly written back to the record and the patient 

portal, creating more robust evidence of patient 

engagement for compliance audits (e.g., Joint 

Commission), value-based care and risk mitigation.

1. EHR Integration
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5 in 1 Solution

2. Cloud-Based Content Management

Name: Parker, Melanie 
Patient #: 98765444
DOB: 02/03/1990
Age: 29 Yr 6 Mo
Gender: Female

Weight: 145 lbs 0 oz
                  (01/01/2019)
Blood Type: A+
Allergies: No known drug
                    allergies

Address: 333 Fairlane Ave.
                   Birmingham, MI 48009
Patient Phone #: 248.211.4322
Email: melanie.p@gmail.com

Insurance: BCBS Notes:

Edit Patient

EHR Patient: Parker, Melanie

Charts

Summary

History

Care Plan

Schedule

Apps

A

B
C

D

A. Education Library 

Providers can search an embedded education 

library including over 40,000 patient-facing 

resources from over 230 different organizations, 

including professional medical associations (e.g., 

ACOG), patient advocacy groups (e.g., American 

Lung Association), and government agencies (e.g., 

CDC).  

B. Tile-based Interface 

PEG’s familiar and intuitive interface enables 

providers to distribute education and other 

materials to their patients in a single click. 

C. My Uploads 

Providers can upload the handouts, diagrams, 

forms, manufacturer brochures and other 

information that they most commonly distribute to 

patients in their routine workflow.   

D. Folders 

Providers can upload the handouts, diagrams, 

forms, manufacturer brochures and other 

information that they most commonly distribute to 

patients in their routine workflow. 
“Easy to use, reliable, fast, efficient and effective. I love knowing that my patients are actually reading the materials 

sent to them and that they are taking an active role in their healthcare.”

- Rebecca Cucurra, RN, Womack Army Medical Center
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A C

B

5 in 1 Solution

3. Message Delivery + Ongoing Engagement

A. Message Delivery 

Patients are sent SMS or email notifications 

containing links to their assigned information.  

B. Engagement 

Patients receive a series of customizable reminders 

and encouraging messages prompting engagement 

with their education materials. 

C. Drip Campaign

Drip Campaigns allow clinical, marketing and 

compliance teams to stay in communication with 

patients post discharge. Clients use drip campaigns 

to drive patient compliance to patient engagement 

in other clinical services. 
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5 in 1 Solution

4. Personalized Patient Message + Genius Chatbot

A. Personalization 
Organization branding and the provider’s 
photo creates a consistent look and feel 
for every patient interaction, enhancing the 
patient experience beyond the point of care.

B. Assigned Education
Organization branding and the provider’s 
photo creates a consistent look and feel 
for every patient interaction, enhancing the 
patient experience beyond the point of care.

 

C. Promotions 
Every patient message is paired with 
dynamic promotions of your organization’s 
services and initiatives, driving patient 
awareness and adoption of screenings, flu 
shots, the patient portal, online bill pay, etc. 
(Average click-through rate: 19%)

D. Genius Chatbot 
Our customizable conversational interface 
adds an additional layer of engagement, 
driving adoption of your most critical 
objectives, from collecting online reviews to 
promoting your organization’s other service 
lines. (Average engagement rate: 33%)

“There are at least two goals: to educate, and to strengthen the health system-patient relationship. From what I have 

seen, both goals are being accomplished.”

- Dr. Paul Christensen, Pulmonologist, Beaumont Health

A

B

C

D
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A. Tracking 
Instantly track whether patients are opening the 
content you send to them, how many times they 
open it, and when. 

B. Reporting
Our engagement dashboard displays your 
organization’s patient engagement activities at 
a glance, making it easy to update campaigns 
and manage your patient experience across your 
enterprise.

C. Real-Time Data 
Real-time reporting on the following categories: 

• Provider Action
• Patient Engagement
• Patient Education
• Patient Marketing
• Patient Satisfaction

5 in 1 Solution

5. Tracking + Reporting

Engagement Dashboard

Message Tracking

Patients Engaged
Estimated

1,000

650

65%

Delivery Method

Text 
65%

Email
35%

Provider Action

Message Open Rate

650

56787%

Message Open Rate
by Delivery Method

Text Email

92% 75%

Avg. Message Opens

2.3

Patient Engagement

Education Open Rate

567

45680%

Education Open Rate

Text Email

55% 89%

by Delivery Method

Most Sent Education
See All

Sample longer link name

Sample longer link name

Sample longer link name

456

389

389

400 (92%)

234 (74%)

123 (43%)

Avg. Education Opens

1.8

Patient Education

Feature Click Rate

567

223

39%

Feature Click Rate

Text Email

22% 49%

by Delivery Method

Avg. Feature Opens

1.1
Open Rate by Feature

Feature

Feature

Feature

Feature

567

567

567

567

423 (76%)

350 (54%)

245 (45%)

500 (83%)

Patient Marketing

Last 90 Days

Patient Satisfaction

Positive
91%

Negative
9%

Satisfaction Response Rate

650

45680%

Patient Satisfaction

55%

C

“Unlike CRMs or paper and phone-based surveys, PEG gives healthcare organizations a real-time understanding of 

their patient engagement efforts and their effects, enabling timely and meaningful interventions that promote a better 

patient experience.”

- Zach Reed Smith, EVP of Product, Patient Education Genius


